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Isra University
Faculty  of Business
Study Plan for Bachelor’s Degree in Digital Marketing (2025/2026)
        First: University Compulsory Requirements (12) Credit Hours
	Course Code
	Course
Title
	Credit Hours
	Perquisite
	Delivery Mode

	1101101
	Military Sciences
	3
	For Jordanian 
	Online

	1101102
	National Education
	3
	For Jordanian 
	Online

	1101111
	Arabic Language
	3
	1100011
	Blended

	1101112
	English Language
	3
	1100012
	Blended

	1101105
	Voluntary Work
	0
	-
	 


         Second: University Electives (12) Credit Hours to be chosen from below:
	Course Code
	Course
Title
	Credit Hours
	Perquisite
	Delivery Mode

	01101103
	Traffic  Education
	3
	-
	Online

	01101104
	Innovation and Entrepreneurship
	3
	-
	Online

	01101121
	Life Skills
	3
	-
	Online

	01101131
	Islamic Culture
	3
	-
	Online

	01101132
	Jerusalem and the Hashemite Custodianship
	3
	-
	Online

	01101141
	Sport and Health
	3
	-
	Online

	01101142
	Environment and Society
	3
	-
	Online

	01101151
	Computer Skills
	3
	01100051
	Online

	01101152
	Internet and Communication
	3
	-
	Online

	01101161
	Economic Systems and Concepts
	3
	-
	Online

	01101171
	Psychology and Society
	3
	-
	Online

	01101213
	Communication Skills in Arabic
	3
	01101111
	Online

	01101214
	Communication Skills in English
	3
	01101112
	Online

	01101243
	Safety and First Aid
	3
	-
	Online

	01101281
	Scientific Research Methods
	3
	-
	Online

	01101282
	Introduction to Astronomy
	3
	-
	Online

	01101191
	Law in our Life
	3
	-
	Online

	01101192
	Human Rights
	3
	-
	Online


       Third: Faculty Compulsory Requirements (21) credit hours:
	Course Code
	Course
Title
	Credit Hours
	Perquisite
	Delivery Mode

	02011111
	Principles of Accounting (1)
	3
	-
	Face 2 Face

	02021111
	Principles of Management (1)
	3
	-
	Blended

	02021101
	Principles of Statistics
	3
	-
	Face 2 Face

	02031211
	Principles of Financial Management
	3
	-
	Face 2 Face

	02031122
	Business Economics
	3
	-
	Blended

	02041111
	Principles of digital marketing
	3
	-
	Blended

	02051111
	Management Information Systems
	3
	-
	Online



	Delivery Mode
	Credit Hours
	Percentage 

	Face 2 Face 
	45
	0.341

	Blended
	60
	0.4545

	Online
	27
	0.2045


[bookmark: _GoBack] *  Non-Jordanian students are eligible to register for or choose a course from those offered by the university.

** Students who fail the following placement exams will be required to complete an additional 9 credit hours:
Arabic Language (01100011), English Language (01100012), Computer Skills (01100051)



Fourth: Department Requirements: (84) Cr. Hrs. to include:
A: Compulsory courses (78) hours:
	Course Code
	Course
Title
	H
	Theory
	Practical
	Perquisite
	Delivery
Mode

	2022131
	Scientific Research Methods
	3
	3
	0
	2021101
	Face 2 Face

	2024113
	Human Resources Management 
	3
	3
	0
	2021111
	Blended

	2121215
	Marketing Information System and Data  Analysis 
	3
	2
	2
	2051111
	Face 2 Face

	
	
	
	
	
	
	

	2121212
	Commercial Website Design
	3
	1
	4
	2121111
	Face 2 Face

	2122226
	Artificial Intelligence and Mobile Marketing 
	3
	2
	2
	2121215
	Face 2 Face

	2121214
	Marketing Management
	3
	3
	0
	2121111
	Blended

	2122111
	Interactive Design and Analysis of Websites
	3
	1
	4
	2121211
	Face 2 Face

	2122113
	Marketing Through Social Networks
	3
	2
	2
	2121213
	Blended

	2122114
	Marketing Services
	3
	3
	0
	2121214
	Blended

	2122115
	Sales Management 
	3
	3
	0
	2121214
	Face 2 Face

	2122211
	Electronic Distribution Channels
	3
	3
	0
	2121214
	Blended

	2122212
	Banking Digital Marketing
	3
	3
	0
	2122114
	Blended

	2123111
	Search Engine  Optimization
	3
	2
	2
	2122111
	Face 2 Face

	2123112
	Polarized Marketing
	3
	3
	0
	2121214
	Blended

	2123113
	Online Consumer Behavior
	3
	3
	0
	2122113
	Blended

	2123114
	Managing Relationships with Suppliers and
Customers
	3
	2
	2
	2122115
	Blended

	2123115
	Pricing and Cost Management 
	3
	3
	0
	2122114
	Face 2 Face

	2123211
	Product Planning and Development
	3
	3
	0
	2122114
	Blended

	2123212
	Integrated Digital Marketing Communications
	3
	3
	0
	2122211
	Blended

	2123217
	Marketing Data Security
and Legal Issues in Digital
	3
	2
	2
	2121215
	Face 2 Face

	2124111
	Digital Marketing Strategy
	3
	3
	0
	2123112
	Face 2 Face

	2124112
	Social Marketing
	3
	3
	0
	2123113
	Online

	2124113
	Graphic Design 
	3
	1
	4
	2123111
	Face 2 Face

	2124114
	Contemporary Issues in Marketing and
Technology
	3
	3
	0
	2123113
	Online

	2124126
	International Marketing
	3
	3
	0
	2122212
	مدمج

	2124211
	Field Training
	3
	0
	6
	Completing 90 Credit Hours
	Face 2 Face

	
	
	
	
	
	
	


B: Elective courses (9) credit hours to be chosen from below:
	Course 
Code
	Course
Title
	Credit Hours
	Perquisite
	Delivery Mode

	02021213
	Supply Chain Management 
	3
	-
	Blended

	02122121
	Materials Management
	3
	02121214
	Blended

	02122122
	Marketing Studies in English
	3
	02121214
	Blended

	02122123
	Pharmaceutical and Medical Marketing
	3
	02121214
	Blended

	02122124
	Computer Marketing Applications
	3
	02121211
	Blended

	02122221
	Personal Selling
	3
	02122115
	Blended

	02123221
	Negotiation Skills
	3
	02022131
	Blended

	02124221
	Marketing Entrepreneurship 
	3
	02124114
	Blended

	02124222
	Models in Marketing
	3
	02124114
	Blended

	02123121
	Market Research
	3
	02122111
	Blended
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