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Curriculum Vitae Template 

Personal Information
Firas Jamil Al-otoum Name 
Associated Academic Rank 
Jordanian Nationality 
Amman- aljandweel Address 

Contact Information 
0799270260 Phone  
Firas.otoum@iu.edu.jo E-mail 
https://www.researchgate.net/profile/Fira
s_Alotoum2 

Research gate 
https://myaccount.google.com/?hl=en Google scholar 

 

Academic Qualification  
 Country  Duration Awarding University Major Degree 

Year of Awarding  From 
 Romania 2008 2005 De Vest Din Timisoara 

(ranked QS). 

Marketing Ph.D. 

 Romania 06/2005 2005 De Vest Din Timisoara Marketing M.Sc. 

 Jordan 1996 1992 Yarmouk University Business 
administration

B.Sc.   

Academic Experience
 Main Duties  Position  University Duration (Years) 

 Instructor 
Associated 

Isra university 
03 / 10/2010 till now 

 Instructor, and Serve on 

academic or administrative 

committees that deal with 

institutional policies, 

departmental matters, and 

academic issues. 

Head of 
marketing,Dept 

Isra university 2013-2017 

 Instructor, and Serve on 

academic or administrative 
Head of Isra university 2018-2019 
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committees that deal with 

institutional policies, 

departmental matters, and 

academic issues. 

marketing,Dept 

 Instructor Assistant Petra university 2008-2010 
     
     

Professional Experience 
 Main duties  Job title Institution Duration (Years) 

 Planning, 
marketing 
management 

MGT.Manager Aljawfi group for 
trading.(KSA). 

1999-2004 

 Trainer ILM Certified Trainer 

from ilm, United 

Kingdom 
2014-2020 

 
 

Training Courses
  language Participant/ instructor Date Organizer Course   

 English Participant 2010 ILM,Amman-
London 

TOT 

 Arabic instructor 2011 Optimal for 
training 

Effective  Leadership and 

MBO 

 Arabic instructor 2011 Optimal for 
training 

Communication skills 

 Arabic instructor 2014 Optimal for 
training 

Achieving customer 

satisfaction, Morocco 

 

 Arabic instructor 2014-
2017 

Optimal for 
training 

Marketing Skills 

comprehensive 

program, Turkey 

 

 Arabic instructor 2015-
2018 

Arab open 
university,Oman 

marketing operations 

for projects,OMAN 
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 Arabic instructor 2016-
2018 

Oman Chamber of 
Commerce & 
Industry 

 
e-marketing, OMAN 

 Arabic instructor 2016-
2017 

TALAL abu 
ghazaleh for 
training 

e-marketing 

 Arabic Participant 2019-
2020 

Isra university 

Quality assurance  

 Arabic instructor 2020 Isra university Communication 

skills&Time.MGT 

 Publications  
 Paper title Journal ISSN Vol. Issue  Year Country 

 Study the relationship 

between market orientation 

strategy and creative 

organizations 

 

University of 
Sharjah journal 

 

1996-2339 Vol. 8, 

Issue1 

 
2011 UAE 

 Inventory management and 

its impact on customer 

retention under competition 

 

Journal of Baghdad 

College of 

Economic sciences 

University 

 

2072-778X 33 2012 Iraq 
 The Role of Installment 

Buying Plans in Increasing 

the Impulse Buying 

Behavior among Jordanian 

House, Journal of 

Management Research 2014 

Holds. 

Journal of 

Management 

Research 

1941-899X 8/1 2016 USA 
 Factors 

associate

d 

affecting 

organizati

on agility 

on 

product 

developm

ent 

 

 

IJRRAS Journal 2076-734X 91/3 2011 USA 

 Antecedents of consumers 

Behavior towards Halal 

Food among Jordanian 

Customers: A structural 

Equation Modeling (SEM) 

Approach, 2014 Journal of 

Marketing and Consumer 

Research,usa 

Journal of 

Marketing and 

Consumer Research 

2422-8451 12/4 2015 USA 
 Antecedents of 

Environmental Buying 

Behavior: Case of the 

Jordanian Market,2015 

International Journal of 

Business and 

Management,Canada 

International 

Journal of Business 

and Managemen 

833-3850 10/9 2015 Canada 
 The role of balanced 

scorecard indicators in 

enhancing the marketing 

performance,2015, 

European journal of 

business management,USA 

European journal of 

business 

management 

2222-1905 5/6 2013 USA 
 The relation of the decision 

support system and business 

process re – 

engineering,2013, Advances 

in management& applied 

economics,UK 

Advances in 

management& 

applied economics 

1972-7544 Vol3,issue
5 

2013 UK 
 The effect of organizations 

agility on products 

development,2011, 

International applied science 

International 

applied science 
2076-734X 9/3 2011 USA 

 Clothing Consumption 
Addictive Motives 

Journal of Marketing 
Management 

 

2333-6080 4/1 2016 UK 

 THE BUYING RESPONSE 

MODEL "ATR" FOR 

SPORTS SPONSORSHIP 

ACTIVITIES –EVIDENCE 

FROM SPORTS 

SPONSORSHIP MARKET 

IN JORDAN 

International 
journal of 
economic and 
business review. 

2347-9671 8/6 2020 India 

 Marketing Entrepreneurship 

Role in Increasing 

Marketing Students' 

Strategic Thinking. 

Solid State 

Technology 

0038-111X 63/2 2020 USA 

Books 
 Book Title Publisher Country Edition Year 

https://search.emarefa.net/search?append=PUBLISHER_EN_NAME_s%3A%22University+of+Sharjah%22
https://search.emarefa.net/search?append=PUBLISHER_EN_NAME_s%3A%22University+of+Sharjah%22
https://search.emarefa.net/search?append=PERIODICAL_ISSUES_PIS_ID_ss%3A%2264916%22+NOT+SDP_INFO_id%3A8
https://search.emarefa.net/search?append=PERIODICAL_ISSUES_PIS_ID_ss%3A%2264916%22+NOT+SDP_INFO_id%3A8
https://www.iasj.net/iasj/journal/231/issues
https://www.iasj.net/iasj/journal/231/issues
https://www.iasj.net/iasj/journal/231/issues
https://www.iasj.net/iasj/journal/231/issues
https://www.researchgate.net/profile/Abdelkarim_Albataineh/publication/331732251_FACTORS_ASSOCIATED_AFFECTING_ORGANIZATION_AGILITY_ON_PRODUCT_DEVELOPMENT/links/5c99f9f992851cf0ae983bfc/FACTORS-ASSOCIATED-AFFECTING-ORGANIZATION-AGILITY-ON-PRODUCT-DEVELOPMENT.pdf
https://www.researchgate.net/profile/Abdelkarim_Albataineh/publication/331732251_FACTORS_ASSOCIATED_AFFECTING_ORGANIZATION_AGILITY_ON_PRODUCT_DEVELOPMENT/links/5c99f9f992851cf0ae983bfc/FACTORS-ASSOCIATED-AFFECTING-ORGANIZATION-AGILITY-ON-PRODUCT-DEVELOPMENT.pdf
https://www.researchgate.net/profile/Abdelkarim_Albataineh/publication/331732251_FACTORS_ASSOCIATED_AFFECTING_ORGANIZATION_AGILITY_ON_PRODUCT_DEVELOPMENT/links/5c99f9f992851cf0ae983bfc/FACTORS-ASSOCIATED-AFFECTING-ORGANIZATION-AGILITY-ON-PRODUCT-DEVELOPMENT.pdf
https://www.researchgate.net/profile/Abdelkarim_Albataineh/publication/331732251_FACTORS_ASSOCIATED_AFFECTING_ORGANIZATION_AGILITY_ON_PRODUCT_DEVELOPMENT/links/5c99f9f992851cf0ae983bfc/FACTORS-ASSOCIATED-AFFECTING-ORGANIZATION-AGILITY-ON-PRODUCT-DEVELOPMENT.pdf
https://www.researchgate.net/profile/Abdelkarim_Albataineh/publication/331732251_FACTORS_ASSOCIATED_AFFECTING_ORGANIZATION_AGILITY_ON_PRODUCT_DEVELOPMENT/links/5c99f9f992851cf0ae983bfc/FACTORS-ASSOCIATED-AFFECTING-ORGANIZATION-AGILITY-ON-PRODUCT-DEVELOPMENT.pdf
https://www.researchgate.net/profile/Abdelkarim_Albataineh/publication/331732251_FACTORS_ASSOCIATED_AFFECTING_ORGANIZATION_AGILITY_ON_PRODUCT_DEVELOPMENT/links/5c99f9f992851cf0ae983bfc/FACTORS-ASSOCIATED-AFFECTING-ORGANIZATION-AGILITY-ON-PRODUCT-DEVELOPMENT.pdf
https://www.researchgate.net/profile/Abdelkarim_Albataineh/publication/331732251_FACTORS_ASSOCIATED_AFFECTING_ORGANIZATION_AGILITY_ON_PRODUCT_DEVELOPMENT/links/5c99f9f992851cf0ae983bfc/FACTORS-ASSOCIATED-AFFECTING-ORGANIZATION-AGILITY-ON-PRODUCT-DEVELOPMENT.pdf
https://www.researchgate.net/profile/Abdelkarim_Albataineh/publication/331732251_FACTORS_ASSOCIATED_AFFECTING_ORGANIZATION_AGILITY_ON_PRODUCT_DEVELOPMENT/links/5c99f9f992851cf0ae983bfc/FACTORS-ASSOCIATED-AFFECTING-ORGANIZATION-AGILITY-ON-PRODUCT-DEVELOPMENT.pdf
https://www.researchgate.net/profile/Abdelkarim_Albataineh/publication/331732251_FACTORS_ASSOCIATED_AFFECTING_ORGANIZATION_AGILITY_ON_PRODUCT_DEVELOPMENT/links/5c99f9f992851cf0ae983bfc/FACTORS-ASSOCIATED-AFFECTING-ORGANIZATION-AGILITY-ON-PRODUCT-DEVELOPMENT.pdf
https://www.researchgate.net/profile/Abdelkarim_Albataineh/publication/331732251_FACTORS_ASSOCIATED_AFFECTING_ORGANIZATION_AGILITY_ON_PRODUCT_DEVELOPMENT/links/5c99f9f992851cf0ae983bfc/FACTORS-ASSOCIATED-AFFECTING-ORGANIZATION-AGILITY-ON-PRODUCT-DEVELOPMENT.pdf
https://www.researchgate.net/publication/342135207_THE_BUYING_RESPONSE_MODEL_ATR_FOR_SPORTS_SPONSORSHIP_ACTIVITIES_-EVIDENCE_FROM_SPORTS_SPONSORSHIP_MARKET_IN_JORDAN?_sg=YGRx_b6unNYf_Ch5P6NPx95enQewmMCZXz_aNiNhtX3jwf7q5XymlsimfFxHAZ_7AOdJ1Xn6OGXWL1i1jpxr9sZPHIxTg3czZDnVw6eu.5DdpoK2cdYnT0OhVz7HjL3qmB0Bb4vEc8PezOiWfYroLuPTHxEgslpBlQCtIUS1it_xTdunRb-LhhO6aSUZOCQ
https://www.researchgate.net/publication/342135207_THE_BUYING_RESPONSE_MODEL_ATR_FOR_SPORTS_SPONSORSHIP_ACTIVITIES_-EVIDENCE_FROM_SPORTS_SPONSORSHIP_MARKET_IN_JORDAN?_sg=YGRx_b6unNYf_Ch5P6NPx95enQewmMCZXz_aNiNhtX3jwf7q5XymlsimfFxHAZ_7AOdJ1Xn6OGXWL1i1jpxr9sZPHIxTg3czZDnVw6eu.5DdpoK2cdYnT0OhVz7HjL3qmB0Bb4vEc8PezOiWfYroLuPTHxEgslpBlQCtIUS1it_xTdunRb-LhhO6aSUZOCQ
https://www.researchgate.net/publication/342135207_THE_BUYING_RESPONSE_MODEL_ATR_FOR_SPORTS_SPONSORSHIP_ACTIVITIES_-EVIDENCE_FROM_SPORTS_SPONSORSHIP_MARKET_IN_JORDAN?_sg=YGRx_b6unNYf_Ch5P6NPx95enQewmMCZXz_aNiNhtX3jwf7q5XymlsimfFxHAZ_7AOdJ1Xn6OGXWL1i1jpxr9sZPHIxTg3czZDnVw6eu.5DdpoK2cdYnT0OhVz7HjL3qmB0Bb4vEc8PezOiWfYroLuPTHxEgslpBlQCtIUS1it_xTdunRb-LhhO6aSUZOCQ
https://www.researchgate.net/publication/342135207_THE_BUYING_RESPONSE_MODEL_ATR_FOR_SPORTS_SPONSORSHIP_ACTIVITIES_-EVIDENCE_FROM_SPORTS_SPONSORSHIP_MARKET_IN_JORDAN?_sg=YGRx_b6unNYf_Ch5P6NPx95enQewmMCZXz_aNiNhtX3jwf7q5XymlsimfFxHAZ_7AOdJ1Xn6OGXWL1i1jpxr9sZPHIxTg3czZDnVw6eu.5DdpoK2cdYnT0OhVz7HjL3qmB0Bb4vEc8PezOiWfYroLuPTHxEgslpBlQCtIUS1it_xTdunRb-LhhO6aSUZOCQ
https://www.researchgate.net/publication/342135207_THE_BUYING_RESPONSE_MODEL_ATR_FOR_SPORTS_SPONSORSHIP_ACTIVITIES_-EVIDENCE_FROM_SPORTS_SPONSORSHIP_MARKET_IN_JORDAN?_sg=YGRx_b6unNYf_Ch5P6NPx95enQewmMCZXz_aNiNhtX3jwf7q5XymlsimfFxHAZ_7AOdJ1Xn6OGXWL1i1jpxr9sZPHIxTg3czZDnVw6eu.5DdpoK2cdYnT0OhVz7HjL3qmB0Bb4vEc8PezOiWfYroLuPTHxEgslpBlQCtIUS1it_xTdunRb-LhhO6aSUZOCQ
https://www.researchgate.net/publication/342135207_THE_BUYING_RESPONSE_MODEL_ATR_FOR_SPORTS_SPONSORSHIP_ACTIVITIES_-EVIDENCE_FROM_SPORTS_SPONSORSHIP_MARKET_IN_JORDAN?_sg=YGRx_b6unNYf_Ch5P6NPx95enQewmMCZXz_aNiNhtX3jwf7q5XymlsimfFxHAZ_7AOdJ1Xn6OGXWL1i1jpxr9sZPHIxTg3czZDnVw6eu.5DdpoK2cdYnT0OhVz7HjL3qmB0Bb4vEc8PezOiWfYroLuPTHxEgslpBlQCtIUS1it_xTdunRb-LhhO6aSUZOCQ
https://www.researchgate.net/publication/342135207_THE_BUYING_RESPONSE_MODEL_ATR_FOR_SPORTS_SPONSORSHIP_ACTIVITIES_-EVIDENCE_FROM_SPORTS_SPONSORSHIP_MARKET_IN_JORDAN?_sg=YGRx_b6unNYf_Ch5P6NPx95enQewmMCZXz_aNiNhtX3jwf7q5XymlsimfFxHAZ_7AOdJ1Xn6OGXWL1i1jpxr9sZPHIxTg3czZDnVw6eu.5DdpoK2cdYnT0OhVz7HjL3qmB0Bb4vEc8PezOiWfYroLuPTHxEgslpBlQCtIUS1it_xTdunRb-LhhO6aSUZOCQ
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 Marketing in small 
business. 

Ghida for 

Publishing 

 
Jordan 1 2014 

      

Conference 
 

 Scope Name Organizer Date Country Participation 
(attendance – participate) 

Peer-Reviewed 
(Yes /No) 

 Business 
and 
economic 
sciences 

  
Internatio

nal 

Conferen

ce of The 

Global 

Academy 

of 

Business 

and 

Economi

c 
Research 

(GABER

). 

Intarnational 
academic  

2014 USA 

participate Yes 

 Business 
and 

economic 
sciences 

Commu

nicatio

n 

Institut

e of 

Greece 

Communicatio
n institute of 
greece 

2015 Greece 

participate Yes 

 Business 
and 

economic 
sciences 

Internat

ional 

confere

nce for 

busines

s 

adminis

tration 

University of 

London 

 
2015 

London, 

UK 
participate Yes 

 Business 
and 

economic 
sciences 

Internat

ional 

confere

nce for 

marketi

ng  

 

 Academic 

Research 

Conference on 

Marketing & 

Tourism 

2016                 
Paris, 

France 

participate Yes 

 Business 
and 

economic 
sciences 

Internat

ional 

confere

nce for 

econom

ic and 

manage

ment 

Institute of 

Social and 

Economic 

Sciences 

2017 Venice, 

Italy 
participate Yes 

Research Interests 
 

Political marketing. 
e-marketing. 
marketing management. 
consumer behavior. 
business agility.
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Professional Memberships  
manuscript reviewer for science domain international Journal. 
Member at Communication Institute of Greece. 

Certified Trainer from ilm, United Kingdom 

Science domain international reviewer. 

Global illuminators reviewer. 

Asian Journal of probability and statistics reviewer. 

Euromid academy of business and technology reviewer.

Languages 
Arabic: Native 
English: excellent 

Postgraduate  Supervision  
supervisee Title 

Aseel alnesirCUSTOMERS’ POST-PURCHASE 
EVALUATION OF ELECTRONIC PRODUCTS 
PROMOTED THROUGH ONLINE AND ITS 
IMPACT ON THEIR FUTURE BUYING 
BEHAVIOUR 

Reem abu qurah The impact of brand loyalty on the tourists 

 

Honors/Awards
 
Best paper award, (GABER), Newyork, USA,2014. 
Certified Trainer from ilm, United Kingdom,2013 
 Shield of excellence in Training, Jordan river academy,2015 

Shield of excellence in Training, Oman Chamber of Commerce & Industry,2016 

Shield of excellence in Training, Arab open university,Oman,2017 
 

 


