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      This study aimed to diagnose and determine the impact of organizational agility and its 

dimensions (Sensing agility, Decision-making Agility, and acting agility) on marketing 

ambidexterity and its combined dimensions (exploring opportunities, exploiting opportunities, 

marketing flexibility) in pharmaceutical companies listed in Amman Stock Exchange. The study 

population consisted of the following Jordanian pharmaceutical companies: Dar Al-Dawa for 

Development and Investment, Jordan for the production of medicines, Al Hayat for Pharmaceutical 

Industries, and Philadelphia for the pharmaceutical industry. The data for this study were collected 

from a sample of (68) managers, through the design and distribution of a questionnaire to collect 

primary data from the sample of the study. To achieve the objectives of the study, the quantitative 

methods (analytical and descriptive) were used through several statistical methods, most notably 

the multiple regression analysis.               

       The study found number of results, the most prominent of which is the presence of a significant 

statistical effect at a significant level (a ≤ 0.05) for each dimension of organizational agility 

(Sensing agility, Decision-making Agility, and acting agility) on the marketing ambidexterity in 

pharmaceutical companies listed in Amman Stock Exchange.  

       In light of the results, the study recommended that the listed Jordanian pharmaceutical 

companies in Amman Stock Exchange should use innovative methods in developing their products 

through the integration of the long-term organizational agility and marketing ambidexterity, based 

on the optimal utilization of opportunities, and the search for new opportunities to achieve 

harmonization and adaptation with marketing and competitive reality, and the initiative to accept 

change in all units and divisions of these companies rather than avoid. 
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