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The effect of Social capital on Strategic intelligence in
Business organizations

An Empirical study for a sample of employees at the Ahli Bank of Jordan
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ABSTRACT

The effect of Social capital in Strategic intelligence in

Business organizations

An Empirical study for a sample of employees at the Ahli Bank of Jordan

Prepared by

Suleiman Mohammad Salameh Abu Rayyash

Supervisor

Prof. Zakaria M.Al-Douri

The study aimed to investigate the effect Social capital on Strategic

intelligence in Ahli Bank of Jordan.

The study population included of all employees in Ahli Bank of Jordan.
The study sample consiste from functional categories (director, branch manager,
head of department and service staff) totaling (122) Individual. To achieve the
study objectives the study used quantitative (descriptive analytical method)

through many statistical tools, most notably multiple regression analysis.

The study reached a number of results namely: there is a significant effect
of Social capital (Trust, fellowship and corporation) on Strategic intelligence in

Ahli Bank of Jordan at level (a0 < 0.05). There is a significant effect of Social

s



capital (Trust, fellowship and corporation) on forsignet in Ahli Bank of Jordan at
level (a0 < 0.05). There is a significant effect of Social capital (Trust, fellowship
and corporation) on system thinking in Ahli Bank of Jordan at level (o < 0.05).
There is a significant effect of Social capital (Trust, fellowship and corporation) on
vision in Ahli Bank of Jordan at level (o < 0.05). There is a significant effect of
Social capital (Trust, fellowship and corporation) in motivation in Ahli Bank of

Jordan at level (o <0.095).

In light of the results, the study recommends that need to increase the
motivation of employees working in the Ahli Bank of Jordan through promotions,
rewards and incentives to reflect on their behavior and the completion of their
work efficiently and effectively. As well as, supporting the staff of Ahli Bank of
Jordan and motivating them to build a strong network of relationships among
themselves for the purpose of benefiting from each other in making effective
decisions. In addition enhancing the means of communication between
employees at the Ahli Bank of Jordan and motivating them to use modern means
of communication because of their role in improving the relationship between

them.



